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Boy Scouts Camp at Ferguson Enterprises to
Support the “Campaign for Timeless Values”
NEWPORT NEWS, Virginia (February 18, 2006) – Members of the Boy Scouts of
America, Colonial Virginia Council, stood vigil over a campfire at Ferguson Enterprises in
Newport News, Virginia, on Friday, February 17, 2006, to kickoff the “Campaign for Timeless
Values.” The fires, which took place throughout the ten cities and 11 counties that the Colonial
Virginia Council serves, were designed to let the public know about the campaign, which
includes building a new Scout Reservation in Middlesex, Virginia.
Through the generous support of Ferguson Enterprises, Scouts and adult volunteers
leaders manned the fire from approximately 7:00 p.m. until just before midnight, at the
intersection of Jefferson Avenue and Bland Boulevard at the headquarters of Ferguson
Enterprises. Ashes from the campfire at Ferguson Enterprises, were mixed with ashes from the
former Scout Camp, Camp Chickahominy, as well as ashes from fires around the Council. Once
the Scout Reservation is constructed, the ashes will be mixed in to the opening camp fire at the
new Scout Reservation.
The purpose of the Boy Scouts of America, incorporated on February 8, 1910, and chartered
by Congress in 1916, is to provide an educational program for boys and young adults to build
character, to train in the responsibilities of participating citizenship, and to develop personal fitness.
For more information on joining or volunteering in a Scouting program, contact The Boy Scouts of
America, Colonial Virginia Council, at (757) 595-3356.
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COAST GUARD VOLUNTEERS PERFORM
GOOD TURN FOR SCOUTS
JAMAICA, Virginia (November 17, 2007) – Approximately 60 volunteers from the
Coast Guard Sector Hampton Roads, responsible for operations in Virginia and the Eastern
Shore of Maryland, participated in community service projects at Bayport Scout Reservation, a
newly constructed camp and high adventure base located in Middlesex County, Virginia, owned
and operated by the Boy Scouts of America Colonial Virginia Council. “As chair of the
Business Volunteer Council of Hampton Roads, I am extremely proud of the volunteer work and
leadership provided by the Coast Guard Sector at the Colonial Coast Scout Reservation. This
project was one of nine held throughout the Hampton Roads community as part of National
Family Volunteer Day, sponsored by Disney and the Points of Light Foundation and was
organized by the Business Volunteer Council of Hampton Roads,” said Sandy Donaldson,
Community Relations Coordinator for Ferguson Enterprises, headquartered in Newport News,
Virginia. The Business Volunteer Council promotes employee volunteerism and shares best
practices throughout the year.”
“Despite the distance from our office, roughly 70 plus miles, I was overjoyed with the
response from our people to jump in,” said Captain Patrick B Trapp, United States Coast Guard.
The volunteers, which consisted of active duty and retired military, civilian employees, and
family, performed a variety of projects, including: pressure washing a 1,200 foot pier, cleaning
of the multi-purpose center, constructing tent platforms, clearing fallen trees, creating hiking
paths, and winterizing the outdoor pool.
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This project was one of nine held throughout the Hampton Roads community as part of
National Family Volunteer Day and was organized by the Business Volunteer Council of
Hampton Roads. Bayport Scout Reservation is home to traditional boy scout summer camp, the
Rivah Base, and the CHASE sailing program. To learn more about Bayport Scout Reservation
please visit www.bayportsr.org.
The purpose of the Boy Scouts of America, incorporated on February 8, 1910, and
chartered by Congress in 1916, is to provide an educational program for boys and young adults
to build character, to train in the responsibilities of participating citizenship, and to develop
personal fitness. For more information on joining or volunteering in a Scouting program, contact
The Boy Scouts of America, Colonial Virginia Council, at (757) 595-3356.

Volunteers work to construct tent platforms at Bayport Scout Reservation for the Colonial
Virginia Council, Boy Scouts of America.
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FINDING THE SILVER LINING: LOCAL
TEEN FIRST IN THE AREA TO RECEIVE
VENTURING’S HIGHEST HONOR
SUFFOLK, Virginia (June 25, 2006) – Lauren Howell, a member of the Boy Scouts
of America’s Venturing program, received the program’s highest honor: the Silver Award at a
ceremony on Sunday, June 25th in Suffolk, Virginia. The award, which is equal in prestige to
Boy Scouting’s Eagle Scout rank, was the first to be presented in the Colonial Virginia Council,
which encompasses eight cities and 10 counties throughout Hampton Roads. Lauren follows in
the Scouting footsteps of her father and grandfather, who both received the highest awards in the
Boy Scouting program – Eagle Scout. In order to complete the requirements for the Silver
Award, Lauren completed the following requirements:
•

Completion of the Gold Award;

•

Completions of the Bronze Awards in Outdoors, Religious, and Sports;

•

Completion of specified Emergency Preparedness, Leadership, and Ethics in Action
requirements; and

•

Receive endorsement by her Crew Advisor, Committee Chair, Council, and Scout Executive.
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Similar to Boy Scouting, Venturing seeks to use outdoor challenges to foster character
development and citizenship. Venturing is a youth development program of the Boy Scouts of
America for young men and women who are 14 (and have completed the eighth grade) through
20 years of age. Venturing is based on a unique and dynamic relationship between youth, adult
leaders, and organizations in their communities. The result is a program of exciting and
meaningful activities that helps youth pursue their special interests, grow, develop leadership
skills, and become good citizens.
The purpose of the Boy Scouts of America, incorporated on February 8, 1910, and
chartered by Congress in 1916, is to provide an educational program for boys and young adults to
build character, to train in the responsibilities of participating citizenship, and to develop personal
fitness. For more information on joining or volunteering in a Scouting program, contact The Boy
Scouts of America, Colonial Virginia Council, at (757) 595-3356.

(LEFT TO RIGHT): R. Leroy Howell, Sr., DDS, Eagle Scout Troop 25; K. Lauren Howell,
Silver Award Recipient, Crew 25; Ralph L. Howell, Jr., DDS, Eagle Scout Troop 25.
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BOY SCOUTS SET UP FUND TO SUPPORT FAMILIES OF TROOP 17
NEWPORT NEWS, Virginia (November 6, 2006) − The Colonial Virginia Council, Boy
Scouts of America, has established a fund to support the families of Troop 17 (Franklin).
Individuals interested in donating to the fund may mail or bring their donations to:
Colonial Virginia Council, Boy Scouts of America
ATTN: TROOP 17 FUND
11721 Jefferson Avenue
Newport News, VA 23606
Questions regarding the fund can be directed to Amanda Wroten, Community Relations Director,
at (757) 595-3356, ext. 224.
The monies from the fund will be distributed among the families of the members of Troop 17 of
Franklin, Virginia, that lost their sons and a father in a motor vehicle accident on Sunday,
November 5, 2006. The troop was returning from the Blackstone Methodist Scouting
Fellowship in Blackstone, Virginia, and was involved in a motor vehicle accident in
Southampton County, Virginia.
At this time our primary concern is for the individuals and the families of those individuals
involved in the accident, as well as for our Scouting family as a whole. The Colonial Virginia
Council is working to find out the needs of the family and the troop and will work to support
those individuals. Grief counseling will be available for those individuals that need additional
support during this difficult time.
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A toolkit developed by the Market Research Department for Wolseley’s North American
Division makes it easier to access information about the recent stimulus plan and easier
to understand. The toolkit, which highlights the American Recovery and Reinvestment Act
of 2009, explains how funding is distributed among various federal and state agencies
and provides information about incentives and tax rebates.
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“Market Research will update the toolkit over the next few months as funds are released
to federal, state and local agencies,” said Chris Clark, Manager of Market Research. “The
stimulus act is a huge undertaking. By creating useful and easy-to-use tools, we hope to
make the process from awareness to sales as easy as possible for our branch network.”
Some of the items highlighted in the toolkit include:

Information Technology
Marketing
Sales
Sourcing
Supply Chain
Integrated
What's New
Forms
Training Links
Wolseley Group Sites

American Recovery and Reinvestment Act of 2009 (Full text)
Federal Agency Overview — Opportunities directly related to our business
State Recovery Site — Projects and Proposals
McGraw-Hill Construction’s Economic Stimulus Strategic Briefing — Construction
sectors and areas of increased funding
z Tax Credits and Rebates
{ Green-energy efficiency
{ Potential rebates
{ Credits
z
z
z
z

Chris Clark, Manager of Market Research for Ferguson, and Ryan Doupe,
Market Research Data Administrator, along with the rest of the Market
Research team, designed the toolkit to help associates better understand
the new economic stimulus plan.

Be sure to review the full toolkit and check back often for updates. If you have questions or need specific information, contact the Market Research
team.
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A recent bill, signed into law on Feb. 17, means big business potential for Ferguson. The American Recovery
and Reinvestment Act targets investments towards key areas that will save or create jobs immediately while
simultaneously laying the groundwork for long-term economic growth.
“The recovery act provides a multitude of opportunities for Ferguson across our entire branch network and
Business Groups,” said Jim Feltman, Chief Marketing Officer for Wolseley’s North American Division. “Our
primary goal is to make sure our associates understand what the stimulus package means and that they can
share this information with our customers to help them grow their businesses. By educating our associates on
how customers can benefit, we continue to provide value-added services that set our company apart and
drive sales into our locations.”
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The act is intended to stimulate the American economy in the wake of an economic recession brought on by
the sub-prime mortgage crisis and the resulting credit crunch that has stagnated U.S. markets.
The ARRA poses a unique opportunity for Wolseley’s North American Division to increase market share in the
U.S. through several provisions in the act. McGraw Hill and Engineering News Record estimate that of the
$787 billion allocated, roughly 17 percent of total spending will be directed to new construction projects
including public works, healthcare facilities and educational system upgrades and investments.

Jim Feltman, WNA Chief Marketing Officer
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Cathy Williams, WNA Business Diversity and Government Administration Manager, will host a series of Live Meetings to provide associates with an
overview of the stimulus package and how to work with the government.
“Our training will provide information on the General Services Administration, as well as
the Department of Defense’s e-Mall,” said Cathy. “Our ultimate goal is to bring our
branches up to speed on how to effectively work with the government and better
understand the stimulus package.”
Trainings will take place from 3 to 4 p.m. (EST) on the following dates:
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April 9
April 23
April 30
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The webcast meetings will take place through ELM. For more information on how to
enroll in the Live Meeting sessions, contact Cathy at cathy.williams@wolseley.com.

Wolseley BCP Intranet
To better understand what the ARRA means for you, Market Research has created a
toolkit to break down the stimulus package and describe areas in which Ferguson can
excel. Though it may take some time for the projects to come to bid stage, it is
anticipated some will begin this year. Federal Agencies and investment in infrastructure
including public works will be among the early recipients of funding. Visit the toolkit to
learn more about how Ferguson can take advantage of this opportunity to grow sales.

Where the economic stimulus money goes
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Earth Day, held each year on April 22, offers an excellent opportunity for branches to highlight
Ferguson’s extensive green product offerings. Earth Day began in the 1970s, and has grown over
the years as people become more aware of their impact on the environment. Now, more than ever,
consumers are looking for simple ways to help the earth and their wallets.
The Ferguson Showroom in Fort Myers, Fla., will host Save Water America on Saturday, April 18, in
conjunction with Earth Day. The event will highlight the latest green products and feature live
demonstrations and green experts. Triple-licensed master plumber Ed Del Grande, author of the
home improvement book "Ed Del Grande’s House Call" and host of the "Ed the Plumber" show on
the Do-It-Yourself Network, will be on hand to welcome customers and provide expert advice. Ed
also serves as Kohler’s national “how-to” expert spokesperson.
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“This is the premier Earth Day event for Ferguson’s Fort Myers location,” said Susan Bennett,
Showroom Manager for the Fort Myers location. “We look forward to opening our doors to our
customers, not only to showcase the latest and greatest products designed to protect our
environment, but also to share green knowledge with our customers so they may pass it on to their
own clients.”
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Ferguson was recognized recently as the first Retail and Distributor WaterSense Partner of the Year by the Environmental Protection Agency. Ferguson
received the award, in part, for our efforts to highlight the new PROFLO high-efficiency toilets and other water-saving devices.
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The Corporate Communications Department is available to assist your
branch with press releases and gain FREE publicity for your event. The
department’s trained staff will help craft a press release to highlight
your event and distribute it to local media.

Wolseley's North American
Division

Click here to tell us what you are doing or to request a press release.
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Ferguson recognized by the Environmental Protection Agency
NEWPORT NEWS, VA — Ferguson, the country’s largest wholesale distributor of
plumbing supplies, was recognized as the first Retail and Distributor WaterSense Partner
of the Year by the Environmental Protection Agency (EPA). Ferguson is among four
exceptional partners who earned this special distinction from the EPA for promoting
water-efficiency awareness and taking actions in the last year.
Ferguson received the award, in part for their efforts to highlight the new PROFLO high
efficiency toilets and other watersaving devices. Both Ferguson’s customers and the
nation’s water resources benefit from this water-efficiency know-how. Ferguson carries
a wide range of water efficient products and associates can help their customers select the
best products that meet these standards.
“The demand for Green is rising dramatically and to continue to meet the needs of our
customers, we need to bring additional focus to Green product education,” said Jim
Feltman, chief marketing officer for Wolseley’s North America Division.
“These water stars are helping WaterSense transform the way Americans view and value
our most precious liquid asset and, as a result, we are saving more and wasting less for
future generations,” said Benjamin H. Grumbles, EPA’s assistant administrator for water.
WaterSense, a partnership program launched in 2006 by the EPA, seeks to protect the
future of our nation's water supply by offering people a simple way to use less water.
###
Ferguson
Headquartered in Newport News, Va., Ferguson is the country's largest wholesale distributor of plumbing
supplies; pipes, valves and fittings; heating and cooling equipment; waterworks; mechanical and industrial;
bathrooms and appliances; tools and safety equipment; and fire protection products. Ferguson has sales of
$11.2 billion and approximately 22,000 associates in approximately 1,400 service centers located in all 50
states, the District of Columbia, Puerto Rico, Mexico and the Caribbean. For more information, visit
www.ferguson.com.

Ferguson is part of Wolseley plc, the world’s largest specialist trade distributor of plumbing and heating
products to professional contractors and a leading supplier of building materials in North America, the UK
and Continental Europe. Group revenues for the year ended July 31, 2008, were approximately $33.1
billion. Wolseley has approximately 74,000 employees operating in 27 countries. Wolseley is listed on the
London Stock Exchange (LSE: WOS) and is in the FTSE 100 index of listed companies. For more
information, visit www.wolseley.com.

Have you ever walked into a big box retailer and found it impossible to navigate to the
products you need? Or, perhaps you couldn’t find anyone to help you or answer
questions? At Ferguson we feel your frustration and we want to help.
When you think of Ferguson you probably think of plumbing and HVAC/R equipment.
Ferguson isn’t just a plumbing and HVAC/R supplier – we are a whole house solution for
your new construction, remodel, and even tool needs.
In addition to great plumbing fixtures and materials, Ferguson stocks a full selection of
lighting, appliances, radiant flooring, water heaters, and a full selection of appliances,
from the basic range to professional cook tops and ovens. Ferguson even offers a wide
selection of tools, from hand tools such as screwdrivers and hammers, to power tools
such as saws and drills.
At Ferguson, we know you are busy, and sometimes, you just don’t have the time to shop
and pick up products. Ferguson offers convenient “will call” options at our Xpress
counter and an online order system, which means you can shop when its convenient for
you and we’ll have your order ready to go when you arrive.
Ferguson’s powerful distribution network means you’ll have the product when you need
it, eliminating costly lead times on the job site. Additionally, we keep a large selection of
commonly used products. In many cases you can walk in and get what you need and get
back to business.
Ferguson showrooms can function as an extension of your business. Our upscale
showrooms allow clients to come in and select from a variety of fixtures, lights, or
appliances, without you having to invest in costly overhead.
If you haven’t visited a Ferguson location give us a call at 208-376-2284 and let us help
you meet customer needs and exceed their expectations.

Ferguson Enterprises, Inc.
P.O. Box 2778 (23609-0778)
12500 Jefferson Avenue
Newport News, VA 23602-4314
Phone: (757) 874-7795
FAX: (757) 989-2501

NEWS
www.ferguson.com

For Immediate Release

Contact: Amanda Wroten, Communications
(757) 969-4175

March 30, 2009

Stop by Ferguson for a chance to win a new home
NEWPORT NEWS, VA —Ferguson is known for its ability to create a dream
home, with new kitchen appliances, plumbing fixtures, lighting, and more. Now
Ferguson is known for something else – being able to win a dream home. Ferguson
locations across the Hampton Roads area are currently selling tickets to win the St. Jude
Dream Home.
The home, which is part of the 9th Annual Hampton Roads St. Jude Dream Home
Giveaway, is located at 1845 Burson Drive in Chesapeake and features 3,058 square feet
of floor space and an attached two care garage. Tickets for the home are on sale now
through May 31. Tickets are $100, benefiting St. Jude, and only 11,500 will be sold.
The home isn’t the only great giveaway in the raffle. Ticket holders are also
entered for a chance to win 22 other prizes, including two $5,000 shopping sprees at any
Ferguson Bath and Kitchen Gallery.
A kitchen or bath doesn’t have to be a dream, the passionate consultants at
Ferguson can make that dream a reality. From small upgrades to major construction,
Ferguson is the whole house solution that can take the headache out of designing your
dream home, bath, or kitchen. Stop by today to learn how Ferguson can update the look
and feel of your home and be sure to purchase a ticket for the 9th Annual Hampton Roads
St. Jude Dream Home.
###
Ferguson
Headquartered in Newport News, Va., Ferguson a leading wholesale distributor of plumbing supplies; pipes,
valves and fittings; heating and cooling equipment; waterworks; mechanical and industrial; bathrooms and
appliances; tools and safety equipment; and fire protection products. Ferguson has sales of $11.2 billion and
over 19,000 associates in approximately 1,350 service centers located in all 50 states, the District of
Columbia, Puerto Rico, Mexico and the Caribbean. For more information, visit www.ferguson.com.

Ferguson is part of Wolseley plc, the world's largest specialist trade distributor of plumbing and heating
products to professional contractors and a leading supplier of building materials to the professional markets.
Group revenue for the year ended July 31, 2008, was approximately $33.1 billion and trading profit was
$1.37 billion. At January 31, 2009, Wolseley had around 63,000 employees operating in 27 countries
namely: UK, USA, France, Canada, Ireland, Italy, The Netherlands, Switzerland, Austria, Czech Republic,
Hungary, Belgium, Luxembourg, Denmark, Sweden, Finland, Norway, Slovak Republic, Poland, Romania,
San Marino, Panama, Puerto Rico, Trinidad & Tobago, Mexico, Barbados and Greenland. Wolseley plc is
listed on the London Stock Exchange (LSE: WOS) and is in the FTSE 100 index of listed companies.

In a world of changing faces, Ferguson remains a consistent friend in the construction
and remodeling world. Many times that dream home can be new construction or
remodeling, but it can also be as simple as changing a single light fixture or adding a new
appliance. Decorative lighting and appliances are a natural addition to the bundle of
products Ferguson offers everyday.
Lighting evokes passion; it creates emotion in a room. You don’t have to undertake a
huge remodeling project or new construction to benefit from the beauty of a new lighting
fixture.
Appliances offer versatility and convenience while adding beauty to your home. New
innovations allow small changes, such as a wall oven that functions as a convection oven
and microwave, which can save families time and sometimes energy costs.
At Ferguson you will find world class service our associates offer and you will find the
options that will help you complete building your dream. When you visit a showroom it
all starts with your ideas and taste. Bring in photos or magazines that highlight styles that
match your personality.
Upgrading your lighting and appliances is also an excellent time to investigate
Ferguson’s green product offerings. If you are interested in lowering energy costs or
finding more energy efficient options for your home, Ferguson consultants can show you
green product options that still have style.
At Ferguson, we are passionate about what we do. We want to transfer that passion to
your home, and there is no better way to do that than through the warmth and romance of
just the right lighting. Call us at 208-376-6660 to set up a free consultation. Let our
showroom consultant’s passion for your project create beauty in your home through
lighting.

